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What is the Hill Library?

:" = Founded in 1921
Business. il .
Smarter. M : m #1 for practical
business
iInformation

Private, non-profit

High tech & touch

Thousands of
success stories
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It’s NOT all available via Google

Business.
Smarter.
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Accessible via search engines Invisible Web e.g. trade

like Google and Yahoo journals, industry reports,
demographic data, etc.
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Hill Library Mission

Business.

Smarter. To provide our clients with access to and
'/ assistance in finding the practical business
/" information they need to succeed.

“The Hill Library ‘levels the information
playing field’ ensuring all those with the
American dream, regardless of means,

have the information they need to succeed.”




- g I o Nl T =
¥ -..“;;. o ©2006 James J. Hill Reference Librany

James ]. Hill Reference Library e _.I._s

——— —_— —

Business.

S How can we help America’s
'/ businesses get the information they
| need on the Hispanic community so
they can craft sound business,
marketing, and sales plans?
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Introducing HispanSource.org

Hispan
Source

/ Hispanic Market Info

Business.
Smarter.

Changing the Way America Does
Business with the Hispanic Community
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Scenario

susiness. [ M | am a marketing manager at a small
e consumer electronics retailer

= We need to grow our business and expand
our online presence to new audiences

m | have a “gut feel” that the Hispanic market
might be a good one for our company
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What Do | Need?

swiess. |1 Demographic information

Smarter.

2. Hispanic consumer purchasing
information

3. Hispanic Internet usage information

4. Marketing/media information

10
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Hispanic Online
The leading source of news infarmation and senices geared at Hispanic Americans,
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ispanic Market Info

Your Source for Hispanic Market Information

Hispanic-owned
business revenue is
$460+ billion per year.

Read More =

and services,

Your Company
Logo Here

(Currently seeking
HispanSource

Fald | aval Saanenrel

In the next decade, the .S, Hispanic market will
be a £1.5 trillion market., One in four Americans
will cansider themselves of Hispanic/Latino

origin. It is a market that is rapidly growing and
lowal to companies that understand the Hispanic
consumer and provide relevant quality products

HispanSource is your one-stop source for
information related to the U.S. Hispanic/Latino
community. Use HispanSource to develop sound
business plans, marketing plans, and sales
strategies. Get the latest research, learn the
latest trends, and get the information you need
to "capture" this exciting and growing market,

CONTACT U5

The Latino Market |
Fastest Growing
America. Ln;""

Meed a Login?
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Locate current and
HOME '

SPECIAL MEMBERSHIP
PROGRAMS

HISPAMNIC MARKETIMG

HISPAMIC CONSUMERS

OMLINE RESEARCH GENTER

ASSOCIATIONS

HISPANIC PRINT MEDIA

HISPANIC BROADCAST

- HISPANIC
; DEMOGRAPHICS
=2
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%’ HISPANIC HispanSource: U.5. Latino/Hispanic Market Information

MEDIA Aguilar Productions and LatinoCreative. corm in partnership with the James J. Hill Heference

MEDIA HispanSource. Click on the resources at left to access the following:

HISPAMNIC EVENTS

TRAINING AND

TUTORIALS targeting the Hispanic market.

@ hikkp s e, Rillzource, orgfmembersfcustom_mods, chm?ousID=34

HISPANIC INTERACTIVE Library, the nation's premier source for practical business information, bring you

« Membership Offerings: Join the Hill Library and receive premmium information

GENERAL BUSINESS resources, expert assistance, and other tools to help you succeed. Find out which
RESOURCES Biz Info offering is right for you.

PROFESSIONAL

RESEARCH

o Hispanic Marketing: Access reports that will help you write marketing/sales plans
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HispanS urce

HOME

SPECIAL MEMBERSHIP
PROGRAMS

HISPANIC MARKETING

HISPAMNIC CONSUMERS

HISPAMNILC
DEMOGRAPHICS

HISPAMIC RESEARCH

HISPAMNILC
ALSSOCIATIONS

HISPANIC PRINT MEDIA

HISPANIC BROADCAST
MEDIA

HISPANIC INTERACTIVE
MEDIA

HISPAMILC EVENTS

GEMERAL BUSIMESS
RESOURCES

PROFESSIONAL
RESEARCH

TRAINIMNG AMD
TUTORIALS

ispanic Market Info

HISPANIC DEMOGRAPHIC DATA

The sites below will link you directly to demographic and other census information
on the United States Hispanic community. This information is excellent when
creating marketing plans and sales strategies.

1997 Economic Census: Survey of Minority -Owned Business Enterprises - Hispanic

Thiz report provides a surnmary of findings from the Survey of Minority-COwned Business
Enterprizes, with a focus on findings relevant to the .5, Hispanic population.

Rating: WHWW

Hispanic Population

Thizs brief is part of a series that analyzes data collected from the Census 2000, It provides a
profile of the Hizpanic population in the United States,

Rating: ww

Hispanic Population in the United States: March 2002, Population Characteristics

This report is based on data collected by the Census Bureau in the March 2002 Current Population
Survey and describes the Hispanic population in the United States at that timme. It provides a
profile of demographic and zocioecanomic characteristics, which are cormpared with those of the
non-Hispanic White population, Wariability within the Hispanic population iz alza discussed.

Rating: W

Latino Growth in Metropolitan America

This report provides analvsiz of the WS, Hizspanic population across the 100 largest metropolitan
areasz, including breakouts of establizhed Latino metra areasz, “hypergrowth™ new Latino
destinations, fast-qrowing Latino hubs, and small Latino places,

l_ l_ l_ l_ l_ | Internet
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The Hispanic Population in the

[Inited States: March 2002

lesped lype 2003
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F20.545

' Far similar compar-
mors between the fomign-
born and mative populations
i the United Stabes, ses
Schmidlkey, Ciane, 2002, The
Fonzign-Born Popaiation in
the United Seates: March
S002, Cumant Population
Raports, F20-535, LS
Carsus Bureau, Washingion
0C

* Tha data i this report
ana frarm tha Arnual
Damegraphic Supplemant
1o tha March 2002 Curment

g5x11in |0 = = 4]

1ofd kM

This report describes the Hispanic popu-
lation in the United States in 2002, pro-
viding a profile of demographic and
socioeconomic characteristics, such as
geograp hic distribution, age, educational
attainment, earnings, and poverty status.
These characteristics are compared with
those of the non-Hispanic White popula-
tion, and because Hispanics are a het-
erogenous group, variability within the
Hispanic population is also discussed.
The findings are based on data collected
by the Census Bureau in the Annual
Demographic Supplement to the March
2002 Current Population Survey (CP5)°

People of Hispanic origin were able to
repart their origin as Mexican, Puerto
Rican, Cuban, Central and South
Armerican, or some ather Latino origin an

the CP5 questionnaire.” Hispanics may
be of amy race.

POPULATION SIZE AND
COMPOSITION

More than one in eight people in the
United 5tates are of Hispanic origin.

In 2002, there wera 37.4 million Latinos
in the civilian noninstitutional population

* Tha terms *Hispanic” and “Latine” are used
ntarchangeably in this report to mflect the new tar-
minalagy n the standards iszuad by the Offica of

ament and Budget in 1597 that am io ba

mpkmantsd by lanwary 1, 2003, For more informa-
fior, see “Rewizions io the Standards for the
Chssification of Federal Data on Race and Ethnicity,”
Federal Ragister, Vol. 62, Mo, 280, Octobar 30,
1897, pp. 58,7B2-58,790. In addition, being of a
E:rﬁl:ula.r arigin is datammined by thae res pondant.

r axample, people of Mexican angin may be aither
born in Maxioo or of Maxican heritaga.

Flgure 1.

Hispanlcs by Origin: 2002

{In percent)

Mexlcan 669

Central and
south american 14.3

Puerto Rican 8.6

inhan 3 7
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Flgure 2.
Population by Hispanlc Orlgin and
Reglon of Resldence: 2002

(45 a percent of each populations

[ Hispanic

[ MonHispanic white

13.3
Northeast

M dweast

Wast
18.2

Source: WA Census Bureaw, Annual Demographic Supplkement 1o the Fardy 20402
Curranit Population Sursey.

Flgure 3.
Pgupulatlun by Hispanlc Origin and Age Croup: 2002
(45 a percent of each population) [ Hispanic

[ Mon-Hispanic
34.4

under
18 years

1B o 64
YBars

&5 years
and ower

Source: W5 Census Bureau, Annual Demographic Supplkement 1o the Mardh 2002
Current Population Sureey.

Figure 4.
Population by Hispanlc Origin, Age, and Sex:
{In percenty!

Hispanic

Males ELE Females

Mon-Hispanic White

Males
05
0.5
1.3

Ane
B5+
82084

7570

I.E-|

7o-7d

18]

G569

Fernales

22|

G0-G4

28]

55-50

3]

50-54

40|

45-49

a4

A0-44

35|

35-30

3.4

30-34

2.9

25-20

31

£0-24

33|

15-19

3.4

10-14

3.2

]

2.1]

0-4

'hE::h bu;ir:-rnmnls tha parcart of the Hispanic (non-Hspanic Whits) population who were within the spacilied age graup ard of
tha cpoc [
Sourca: U5, Census Buroau, Anrual Demegraphic Supplement to the March 2002 Current Population Sureoy
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Consumer hehavior

HOME and spending
information.

SPECIAL MEMBERSHIP

PROGRAMS

HISPAMNIC MARKETIMG

2 HISPANIC CONMSUMERS

OMLINE RESEARCH GENTER

ASSOCIATIONS

HISPANIC PRINT MEDIA

HISPANIC BROADCAST

HISPANIC
; DEMOGRAPHILCS
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%’ HISPANIC HispanSource: U.5. Latino/Hispanic Market Information

MEDIA Aguilar Productions and LatinoCreative. corm in partnership with the James J. Hill Heference

MEDIA HispanSource. Click on the resources at left to access the following:

HISPAMNIC EVENTS

TRAINING AND

TUTORIALS targeting the Hispanic market.

@ hikkp s e, Rillzource, orgfmembers fcustom_mods, cfm?ousID=129

HISPANIC INTERACTIVE Library, the nation's premier source for practical business information, bring you

« Membership Offerings: Join the Hill Library and receive premmium information

GENERAL BUSINESS resources, expert assistance, and other tools to help you succeed. Find out which
RESOURCES Biz Info offering is right for you.

PROFESSIONAL

RESEARCH

o Hispanic Marketing: Access reports that will help you write marketing/sales plans
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HISPANIC CONSUMERS

These sites will provide access to information on Hispanic consumer behavior and
spending.

A changing market: expenditures by Hispanic consumers, revisited

This study of Hispanic consurner spending examines whether changes in expenditure patterns are
due to changes in incorme, or due to changes in preferences,

Rating: W

Power of Hispanic Consumers - English Yersion

Available in both Englizh and Spanish versions, thiz Arbitron study highlights the buying power of
Hispanic consurners, The study draws data from Arbitron, Scarborough and other scurces, and is
designed to help advertizerz, agenciez, media planners and buyers to better understand the
lifestyles and product preferences of Hispanic consurners,

Rating: WHWW

Power of Hispanic Consumers - Spanish Yersion

Available in both English and Spanish versions, this Arbitron study highlights the buying power of
Hispanic consurners, The study draws data from Arbitran, Scarborough and other sources, and is
dezigned to help advertisers, agencies, media planners and buyers to better understand the
lifestyles and product prefarences of Hispanic consurners,

Rating: ﬁ'ﬁ'ﬁﬁ

The Right Spend

Thiz 2002 study providez an analvsiz of targeted spending levels in leading product categaries to
successfully reach Hispanic consurners, The study was published by the Association of Hispanic

l_ l_ l_ l_ l_ | Internet
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Bookmark=

A changing market: expenditures
by Hispanic consumers, revisited

Thumbnails

As the composition of the Hispanic population changed
Hispanic consumers continued to increase their share of spending

Commernts

at a substantial pace; a revisited study examines whether changes
in expenditure patterns are due to changes in income or other similar
Jfactors, or due to changes in underlying preferences

Signatures

States continues to grow, Accounting for

Hispanic consumer units, the growth rates ranged

Geoffrey D. Paulin Thc Hispanic population m the United  consumer units (3.9 percent)® Among those

more than 6 percent of the L5, population
in 1980, the share nearly doubled by the yvear
2000, with Thspanics accounting for just under
12 percent of the population. ' Growing at more
than 1 percent every 5 vears since 1980, the
Hispanic population experienced 1ts largest
increase during the 1995-2000 period, when 1t

ey

M4 12 (1 of 24)

85x11in |0 = a4

from 9.4 percent tor Mexican famihies to 76.6
percent for other Spanish families. The change in
composition can be seen when examining the
distribution of consumer units by ethnic orngin.
Although Mexican origin was still the largest
segment in 2000-01 {36 percent), it has fallen as a
share of all Thepanic consumer umits since 19494
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HISPANIC CONSUMERS

HOME

SPECIAL MEMBERSHIP . . . ) ) ) ) )

PROGRAMS These sites will provide access to information on Hispanic consumer behavior and
spending.

HISPAWIC MARKETIMG
A changing market: expenditures by Hispanic consumers, revisited

HISPANIC CONSUMERS This study of Hispanic cansurmer spending examines whether changes in expenditure patterns are
due to changes in incorme, or due to changes in preferences,

HISPANIC Rating: WW W

DEMOGRAPHICS

HISPANIC RESEARCH Power of Hispanic Consumers - English Yersion

HILLSOURGE : ONLINE RESEARCH CENTER

HISPAMNIC Available in both Englizh and Spanish versions, thiz Arbitron study highlights the buying power of
ASSOCIATIONS Hispanic consurners, The study draws data from Arbitron, Scarborough and other scurces, and is
designed to help advertizerz, agenciez, media planners and buyers to better understand the
HISPAMIC PRINT MEDIA lifestyles and product preferences of Hispanic consurners,
ing: W W W
HISPANIC BROADCAST Rating
MEDIA
HISPANIC INTERACTIVE Power of Hispanic Consuniers - Spanish Yersion
MEDIA

Available in both English and Spanish versions, this Arbitron study highlights the buying power of
Hispanic consurners, The study draws data from Arbitran, Scarborough and other sources, and is
dezigned to help advertisers, agencies, media planners and buyers to better understand the
lifestyles and product prefarences of Hispanic consurners,

HISPAMILC EVENTS

GENERAL BUSINESS
RESOURCES Rating: W ¥ ¥

PROFESSIONAL
RESEARCH
The Right Spend
TRAINING AND - _ ) _ _ ) _
TUTORIALS Thiz 2002 study providez an analvsiz of targeted spending levels in leading product categaries to
successfully reach Hispanic consurners, The study was published by the Association of Hispanic ;I
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Average annual expenditures (nominal dollars)
Expenditure category Total Hispanics Mexican Puerto Rican
Percent Percent Percent
1994-95 2000-01 change 1564-95 2000-01 change 1994-95 2000-01 change
Murnber ] T T8 BT 9491 476 1.8 48357 5,284 47 G4 847 347 1,081,220 205
Fercent of total
Higpanics ..........cceee. 100.0 100.0 &2 55.7 11.5 1.4
Total expenditures ... 524 811 330,651 30 524,164 520 545 223 323184 527 181 172
Food &t home ... 3,761 4,063 a.0 3,686 4,127 12.0 4, 052 3,853 1.4

expenditures ................. 2.219 2.684
Food away
fromhome .................. 894 1,080
Entertainment .............. 937 1,150
Reading........................ 75 60
Transportation
(on trips) ...oeeeeeenenn. 190 220
Other Iodgmg ............... 123 174

21.0

20.8
22.7
-20.0

15.8
41.5

137
528

Orthar . 3,762 4,815 80 3,553 4370 230 3528 4,012
18.1 193 212 b3 108 165

P.Il:nhal R 182 215
Tnb.amund
M 4| 19(5af24) » M 85x11in | O = A1 4]
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Over One-Third of Hispanics Have
Some College Education, College
Degree or More

10.6%

O Less than 12th Grade

W Hgh Schoal Grad

O Some College

B Caollege Degree or Mome




Internet Access Is Increasing
for Hispanic Consumers

52 percent of Hispanic adults 18+ own a computer
(over 13.7 million)

Ta% -

January 2002 January 2003

H Hispanics 18+




More Likely to Access Internet
from Home

36%

4% S

Al Heme (Ma) A1 Public Libeary (Mg) A1 Sehool (Ma)

O Accessed Intemiet




Hispanics Are Heavy
Radio Users!
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Hispanics Spend More Time with
Spanish Formats than Other Formats
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Power of Hispanic Consumers - English Yersion

Available in both Englizh and Spanish versions, thiz Arbitron study highlights the buying power of
Hispanic consurners, The study draws data from Arbitron, Scarborough and other scurces, and is
designed to help advertizerz, agenciez, media planners and buyers to better understand the
lifestyles and product preferences of Hispanic consurners,

Rating: WHWW

Power of Hispanic Consumers - Spanish Yersion

Available in both English and Spanish versions, this Arbitron study highlights the buying power of
Hispanic consurners, The study draws data from Arbitran, Scarborough and other sources, and is
dezigned to help advertisers, agencies, media planners and buyers to better understand the
lifestyles and product prefarences of Hispanic consurners,

Rating: ﬁﬁﬁﬁ

The Right Spend

Thiz 2002 study providez an analvsiz of targeted spending levels in leading product categaries to
successfully reach Hispanic consurmers, The study was published by the Association of Hispanic
Advertizing Agencies and iz available in PDF format,

Rating: ww

The Right Spend IT

A follow-on study to The Right Spend, this 2003 report further defines market rezource allacations
to successfully reach Hispanic consumers, particularly in specific developing or under-developed
product categories, The study was publizshed by the Association of Hizpanic Advertizing Agencies o
and is available in POF format,

Rating: o

¥Young Hispanics: An Overview of Current Market Trends

This study exarmines current market trends for young Hispanics, The study includes myths,
developrents, dermagraphic and psychographic profiles, spending habits and attitudes, and
irmplications,

Rating: WHW ;I
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z MARKET (PMSAS) Uus 2002 LA NY MIA CHI HOUSTON  SF  PHOENIX

= Disposable Diapers 21% 73% 40% Q4% 31% 52% 27% 24%

= Children’s cold 12% A5% 24°% 57% 19% 32% 16% 15%

2 Hair Conditioner 12% 43% 23% 56% 18% 31% 16% 14%

E Fast Food [ 1x+/wk) 12% 44% 24% 57% 18% N% 16% 15%

- Hand & Body Letion 10% 38% 21% 49% 16% 27% 14% 12%

i Beer 10% JA% 19°% ALY 15% RS 13% 12%

H Auto 7% 24% 13% 31% 10% 17% 9% 8%

“ Wireless 10% 35% 19% 45% 15% 25% 13% 11%
Dioketes 10% 35% 19% 45% 15% 25% 13% 11%
Detergents % 30% 16% 38% 12% 21% 11% 10%
Carbonated Saoft Drinks 8% 2% 16% 38% 12% 21% 11% 10%
Video Games 8% 29% 16% 37% 12% 21% 11% 10%
Home PC o 24°% 13% 31% 10% 1.7% P% Bo%
Credit Cards 6% 20% 11% 26% e 14% 7% 7%
A 4% 13% 7% 17% 6% Q% 5% 4%,
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The Right Spend

Thiz 2002 study providez an analvsiz of targeted spending levels in leading product categaries to
successfully reach Hispanic consurmers, The study was published by the Association of Hispanic
Advertizing Agencies and iz available in PDF format,

Rating: ww

The Right Spend 11

A follow-on study to The Right Spend, this 2003 report further defines market rezource allacations
to successfully reach Hispanic consumers, particularly in specific developing or under-developed
product categories, The study was publizshed by the Association of Hizpanic Advertizing Agencies
and is available in POF format,

Rating: o

¥Young Hispanics: An Overview of Current Market Trends

This study exarmines current market trends for young Hispanics, The study includes myths,
developrents, dermagraphic and psychographic profiles, spending habits and attitudes, and
irmplications,

Rating: WO
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Television Viewing:
English vs. Spanish Language

= Young Hispanics are more likely to watch Spanish Language TV
than the average Hispanic adult, especially during 7p-11p.
| | |

ENGLISH LANG (Gross): ALL DAY ; I 65.7%
62.4%
SPANISH LANG (Gross): ALL DAY | 66.6%
99.1%

" 18+
ENGLISH LANG.(Gross): 7PM-11PM 18-34
SPANISH LANG.(Gross): 7PM-11PM

"
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Psychographic Profile: Buying Style

4 Young Hispanics are more likely to be impulsive and buy
things on the spur of the moment rather than be cautious
about the brands they choose. 18-34 Index to Total Adults 18+

IMPULSIVE: Buy spur of moment | | | | [

AD BELIEVER: Ads give true picture I
EXPERIMENTERS: Change brands often |
CAUTIOUS: Don't buy unknown brands
PRODUCT LABEL READER: Read info J
ENVIRONMENTALIST: Buy prods use recycle II

CONFORMIST: Buy what neighbors approve . é
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Key Findings: Retail
2 Young Hispanics are frequent shoppers at dept/clothing,
home furnishings and home electronic stores
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= HISPANIC HispanSource: U.5. Latino/Hispanic Market Information
=

MEDIA Aguilar Productions and LatinoCreative. corm in partnership with the James J. Hill Heference

MEDIA HispanSource. Click on the resources at left to access the following:

HISPAMNIC EVENTS

TRAINING AND

TUTORIALS targeting the Hispanic market.

@ hikkp s e, Rillzource, orgfmemberscustom_mods, cFm?ousID=36

HISPANIC INTERACTIVE Library, the nation's premier source for practical business information, bring you

« Membership Offerings: Join the Hill Library and receive premmium information

GENERAL BUSINESS resources, expert assistance, and other tools to help you succeed. Find out which
RESOURCES Biz Info offering is right for you.

PROFESSIONAL

RESEARCH

o Hispanic Marketing: Access reports that will help you write marketing/sales plans

Y
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HispanS urce

ispanic Market Info

HISPANIC FACTS, RESEARCH & WHITE PAPERS

These sites will provide access to facts, research, and white papers pertaining to the

United States Hispanic population.

2002 Mational Survey of Latinos

Thizs survey by the Pew Hispanic Center reports on the attitudes and experiences of almost 2,000

Hispanics from various backgrounds,

Rating: WIWIHWW

2002 National Survey of Latinos Chartpack

This docurnent contains charts only from the 2002 Mational Survey of Latinaos,

Rating: WHWW

2004 National Survey of Latinos: Politics and Civic Participation

Thiz report frorm the Pew Hispanic Center shares the results of a comprehensive survey of Lating
registered voters, The survey reveals that key izzuesz for Hispanic voters are education, ecanormy,

and health care,

Rating: WHWW

El Sueno de su Casa: The Homeownership Potential of Mexican-Hertage Families

Thiz new study from the Tomas Rivera Policy Institute at the University of Southern California
exarmines the key barriers to hormeownership facing Mexican Americans, loaking at this fast-
grawing community’s hormeownship ambitions, neighborhood preferences, and concerns and
expectations about buving 2 hormme in the United States, The study iz based on 2 survey of 1,400
Atlanta, Houston and Loz Angeles families of Mexican origin, An executive surmrmary of the study

can be viewed here,
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2002 National Survey of Latinos
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“Latino” vs. “Hispanic” Preference Among Latinos

The terms Latino and Hispanic are both used to describe people
who are of Hispanic or Latino descent. Do you happen to prefer
one of these terms more than the other?

Bookmark=

Thumbnails

Commernts

Do not have a
preference between
the terms “Latino” or
“Hispanic”

Prefer the term
“Latino”

Signatures

Prefer the term
“Hispanic”

Source: Pew Hispanic CenterfKaiser Family Foundation Nafbona! Sunvey of Latinos. December 2002 (conducted Ao — June 2002)
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Chart 17 ﬂ

The Importance of Family

Will you tell me for each of the following whether it is something you personall
agree with or disagree with?

Relatives are more important It is better for children to live in their
than friends parents’ home until they get married
Agree Disagree Agree Disagree

Whites 31% 53%
Americans
Foreign-Born . 0
Latinos 92% ? 91%
Native-Born 82% 17% 57% 40% | g
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Outlook on Personal Financial Situation

In the past year, has your personal financial situation gotten better, gotten
worse, or stayed about the same?

Better Worse Stayed the same

Total Latinos 23% 50%
Americans

-
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Latino Youth and the Pathway to College

prepared these students are for postsecondary wark,

Rating: WO

Lists

Rating: ww

Survey Briefs from the 2002 National Survey of Latinos

Rating: WHWWW

Survey of Minorty -Owned Business Enterprises 1997

Census and has a Hispanic focus,

Rating: ww

Hill Online Raling Key

I Oulslanding
WHWW Excellent
WO Very Good

b Good
w Fair

Click here to leam
about our ratings

This study was conducted by the Educational Palicy Institute through a grant from the Pew Hispanic
Center to provide the most up-to-date analysiz of Latino achievernent through postzecondary
education. The report cutlines the pathway to and through postsecondary education for Latinos
and other students, and looks at a2 nurmber of variables which offer inzsight into how rmotivated and

This =site from Hispanic ©nline features nurmerous lists relevant to Hispanics, incduding Top Cities
for Hizpanics, Tap Colleges foar Hispanics, Top Entrepreneurs, and the Corporate 100,

Thiz zite contains specific survey briefz from the 2002 Mational Survey of Latinos,

Thizs report on the Survey of Minority-Owned Business Enterprises is based on the 1997 Economic
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"Hispanic Publishing
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TOP LISTS

Top Cities for Hispanics Top 50 Hispanic Restaurants
2004 Top 10 Cities
2003 Top 10 Cities
2002 Top 10 Cities
2001 Top 10 Cities

2004 Top 50 Restaurants
2003 Top 50 Restaurants
2002 Top 50 Restaurants
2001 Top 50 Restaurants

Top 25 Coll for Hi i
- T Top Hispanic Entrepreneurs

2004 Top 25 Colleges
2003 Top 25 Colleges
2002 Top 25 Colleges
2001 Top 25 Colleges

2004 Entrepreneur 100
2003 Entrepreneur 100
2002 Entrepreneur 100
2001 Entrepreneur 100

Hispanic Corporate 100 Vendor Programs

2004 Corporate 100
2003 Corporate 100
2002 Corporate 100

2004 Top 25 Vendor Programs
2003 Top 25 Vendor Programs
2002 Top 25 Vendor Programs
2001 Top 25 Vendor Programs

Programs for Hispanics Franchises for Hispanics

2004 Top 25 MBA
2003 Top 25 MBA

DEMOGRAPHICS

™ 5 ar nr Lo T N R T a LRI ] anm s an [ Y -

2004 Top Franchises
2003 Top Franchises

TODAY'S
MILITARY

Special Sections

Hispanic Heritage
Plaza 2004

Hispanic Heritage
Plaza 2003

Hispanic Heritage
Plaza 2002

Hispanic Heritage
Plaza 2001

Hispanic Heritage
Plaza 2002

Latin Grammys 2001
ALMA Awards 2002
Moldy Cheez Awards
Latin Jazz Fest III

2002 FIFA Word Cup
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HISPAMIC CONSUMERS

OMLINE RESEARCH GENTER

? ASSOCIATIONS

HISPANIC PRINT MEDIA
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%’ HISPANIC HispanSource: U.5. Latino/Hispanic Market Information

MEDIA Aguilar Productions and LatinoCreative. corm in partnership with the James J. Hill Heference

MEDIA HispanSource. Click on the resources at left to access the following:

HISPAMNIC EVENTS

TRAINING AND

TUTORIALS targeting the Hispanic market.

@ hikkp s e, Rillzource, orgfmembersfcustom_mods, cFm?ousID=33

HISPANIC INTERACTIVE Library, the nation's premier source for practical business information, bring you

« Membership Offerings: Join the Hill Library and receive premmium information

GENERAL BUSINESS resources, expert assistance, and other tools to help you succeed. Find out which
RESOURCES Biz Info offering is right for you.

PROFESSIONAL

RESEARCH

o Hispanic Marketing: Access reports that will help you write marketing/sales plans

Y
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£531-265-5500

E-mail:
IMFOmIIHILL, SRS

PRIMT FRIEMDLY

Hispanic Chamber of Commerce of Minnesota

HCCM is a national nonprofit cornmunity and econoric developrnent arganization that provides
training, technical assistance, workforce developrnent and other reszources to Latino individuals and
entrepreneurs, The HCCM has six Program Areas, including the Hizpanic Chamber of Commerce of
Minnesota, and serves aver 220 members,

Rating: WWWW

Hispanic Marseting & Communication Association

The Hizpanic Marketing % Cormrmunication Association (HMCA] iz a2 nonprofit, independant
organization cormnprized of members from diverse backgrounds with a cornman interest in the
Hizpanic market in the U.5., Latin America and the Caribbean, HMCA sponszars roundtables and
seminars as a means to encourage networking and profeszsional developrment, as well as providing
a forum for discussion of timely and relevant izsues,

Rating: WO

Hispanic Organizations

Thisz =site is part of Hispaniconline, It provides a listing of Hispanic arganizations throughout the
United States, including key personnel and contact infarmation,

Rating: W

Hispanic Yearbook 2004 - English ¥Yersion

Available in both Englizh and Spanizh versions, Hispanic vearbook 2004 iz a searchable database
of Hispanic publications, organizations, radio stations, TV stations, and companies,

Rating: WWWW

Hispanic Yearboolk 2004 - Spanish Yersion

Available in both Englizh and Spanizh versions, Hispanic vearbook 2004 iz 2 searchable databasze
of Hizpanic publications, arganizations, radio stations, TV stations, and cormpanies,

Rating: WHWW

Interaccion

Interaccidn is the newsletter of the Hizpanic Marketing & Communication Association.

Rating: W
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Hisoanic OrgonizafioRs] &

LLUEM0ELS 1 2 3 4 5 fﬂl‘llil‘lE 3ervices
Arts & Entertainment Free E-mail
Politics & Opinion Calendar of Events

Stock Quotes
Lifestyle HJ‘EPANJ‘E HREANIleTJDNS
Business & Finance
Career Center
Technology ASPIRA ASSOCIATION, INC. (est. 1961) Shopping
PRESIDENT: RONALD BLACKEURN-MORERNO Horosoope
Education CHAIRPERSOMN: MYRMA RWERA

1444 1 Street, MW, Suite 800, Washington, D.C. 20005
Tel: 202-835-3600

Fax: 202-835-3613
E-mail: infoiiaspira.arg

Research & Resources

e S Web site: wew aspira. org
Hispanic Publishing

Associates

ASPIRA s a nonprofit organization dedicated to encouraging and promoting
HlSPAN[C education and leadership development among Hispanic youth in the United States.
wonoooaozoowoe | ASPIRA was founded by a group of community leaders who were concerned with
the high dropout rate of Hispanic students, and the sacial and economic conditions
“smmc com | Intheir communities. With local offices in cities all over the 115, ASPIRA also
sponsars several national community programs designed to improve the quality of
living and educational opportunities for the Hispanic community.

rI| ..,l
LIRS

AYUDA, INC. fest. 19711
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PROGRAMS

HISPAMNIC MARKETIMG

HISPAMIC CONSUMERS

OMLINE RESEARCH GENTER

ASSOCIATIONS

HISPANIC PRINT MEDIA

HISPANIC BROADLCAST

Led

HISPANIC
; DEMOGRAPHILCS
=2
E HISPAMIC RESEARCH ; : '-_ ‘_.' ol '
%’ HISPANIC HispanSource: U.5. Latino/Hispanic Market Information

MEDIA Aguilar Productions and LatinoCreative. corm in partnership with the James J. Hill Heference

MEDIA HispanSource. Click on the resources at left to access the following:

HISPAMNIC EVENTS

TRAINING AND

TUTORIALS targeting the Hispanic market.

@ hikkp s e, Rillzource, orgfmembersfcustom_mods, chm?ousID=37

HISPANIC INTERACTIVE Library, the nation's premier source for practical business information, bring you

« Membership Offerings: Join the Hill Library and receive premmium information

GENERAL BUSINESS resources, expert assistance, and other tools to help you succeed. Find out which
RESOURCES Biz Info offering is right for you.

PROFESSIONAL

RESEARCH

o Hispanic Marketing: Access reports that will help you write marketing/sales plans
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audience, ‘I

Rating: WHWW

2004 Hispanic Radio Today - Spanish Yersion

Available in both English and Spanish versions, Hispanic Radio Today combines Scarborough
consurner data with Arbitron audience data to provide an averview of the U5, Hizpanic radiao
audience.

Rating: WHWW

Editorial Televisa

Editorial Televiza is the publizhing division of Grupo Televiza, one of the leading companies in
Latin American Media, This website will provide editorial profiles and contact informmation far some
of the leading Spanizh-language magazines in the Americas and warldwide.

Rating: w

Hispanic Yearbool 2004 - English Yersion

Available in both English and Spanish versions, Hispanic Wearbook 2004 iz a searchable database
of Hizpanic publications, arganizationsz, radio stations, TV stationz, and cormpanias,

Rating: WHWWW

Hispanic Yearbook 2004 - Spanish Wersion

Available in both Englizh and Spanish verzions, Hispanic vearbook 2004 iz a searchable database
of Hizpanic publications, arganizations, radio stations, TV stations, and companies,

Rating: W

Mational Hispanic Media Coalition

MHMC iz a nonprofit coalition of Hizspanic-Armerican organizations that have joined together to
address media related issues that affect the U5, Hispanic-Arnerican comrmunity, NHMC's goals are
1] to immprove the image of Hispanic-fArnericans as portrayed by the media and 21 to increase the
number of Hizpanic-Americans ermployved in all facets of the media industry,

Rating: WRW

Telemundo ;I
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Print Edition (POF) | DATABASE SEARCH | Adwertising Rates | Help | Contact | Site Map | ©Qrder a Copy!

Publications Organizations TW Stations Campanies

Qrganization |

Channel |

Address |

City |

State | MINMESOTA

GEORGIA
Ha&W AT

Phone 1 [1OWA
IDAHD

Zip

Radio Stations

Phone 2
INDIAMA

Fax |KANSAS
KENTUCKY

PO Box |LOUISIANA
MASSACHUSETTS
Contact |mapyLAND

Title |

Horne | Print Edition (PDF] | DATABASE SEARCH | Advertizsing Rates | Help | Site Map | ©rder a Copy!
Copyright® 2004 TI'¥M Publizhing Cormpany Inc All Rights Reserved.
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Page 1 of 2
13 records found

Organization

Hizpanic Broadcasting Corparation
Hizpanic Broadcasting Corparatian
Faovas Communications

Entravizion Comrnunications Corporation
Hizpanic Broadcasting Corparation
Moody Broadcasting

Spanizh Broadcasting Systerm

Fadio Unica

Emtravizion Cormmmunications Corporation

Spanizh Broadcasting Systerm

MNext Page

Channel
I - F I

i 10 -F I
i - AU
Wy R ZA-FM
' TR G- A
' B T - A
' LE™"-F M

i (T Cr - A
W 2 CH-FM
WY ECE-FIM

City

Chicageo, IL 60811
Chicago, IL 60811
Evanston, IL 60202
Chicago, IL 60629
Chicageo, IL 60811
Chicageo, IL 60810
Chicageo, IL &0&01
Chicago, IL 60811
Chicago, IL 60829
Chicageo, IL &0&01

Phone 1

(212) 981-1800
(212) 981-1800
(847) 475-1590
(773) 7&7-1000
(212) 981-1800
(312) 329-4281
(212) 920-9500
(212) 279-9100
(773) 767-1000
(212) 920-9500

Details
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HISPAMNIC MARKETIMG

HISPAMIC CONSUMERS

OMLINE RESEARCH GENTER
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HISPANIC PRINT MEDIA

HISPANIC BROADCAST

HISPANIC
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%’ HISPANIC HispanSource: U.5. Latino/Hispanic Market Information

HISPAMNIC EVENTS

TRAINING AND

TUTORIALS targeting the Hispanic market.

@ hikkp s e, Rillzource, orgfmembers fcustom_mods, cfm?ousID=133

MEDIA Aguilar Productions and LatinoCreative. corm in partnership with the James J. Hill Heference
5 HISPANIC INTERACTIVE Library, the nation's premier source for practical business information, bring you
MEDIA HispanSource. Click on the resources at left to access the following:

« Membership Offerings: Join the Hill Library and receive premmium information

GENERAL BUSINESS resources, expert assistance, and other tools to help you succeed. Find out which
RESOURCES Biz Info offering is right for you.

PROFESSIONAL

RESEARCH

o Hispanic Marketing: Access reports that will help you write marketing/sales plans
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Hispanic Yearbook 2004 - English ¥ersion

Available in both Englizh and Spanizh versions, Hispanic vearbook 2004 iz a searchable database
of Hizpanic publications, arganizations, radio stations, TV stations, and cormpanies,

Rating: WHWW

Hispanic Yearboolk 2004 - Spanish Yersion

Awvailable in both English and Spanish versions, Hispanic Wearbook 2004 iz a searchable database
of Hizpanic publications, arganizations, radio stations, TV stations, and cormpanias,

Rating: WHWW

Hispanic Ad.com

A Hizspanic Market advertizing and media news and inforrmation site offering daily news updates
regarding Hispanic advertizing, creative, rmarketing, redia, promotions and research, Site features
weekly articles, a weekly newszletter, agency profiles, research, and jobfinternship informatian,

Rating: ww

Hisp anic Business.com [ i 1

This zite pravides free, limited access to Hispanic Business Magazine, Hispanic Business cavers
current business-related news., demographics of the U. 5. Hispanic market, economic trends, best
business practices, and career developrent oppartunities, The magazine targets highly educated,
affluent, and influential rmermbers of the U5, Hispanic market, Full access to the magazine is
available via a paid subscription,

Rating: WHRW

Hispanic Online

A site featuring news, rezources, and entertainment options relevant to Latinos and often writken
frorm a Latino perspective, The site includes breaking news, political news and opinion columns,
cowerage of Latinos in arts in entertainment, business resources, as well a5 updated dermographics
and polling data related to Hizpanics in the United States . Hizpanic2nline iz owned by Hizpanic
Fublizshing Group, which also owns HISPANIC Magazine and HISPAMIC Trends Magazine.

Rating: N
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HOME
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HISPAMIC CONSUMERS
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HISPANIC PRINT MEDIA
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%’ HISPANIC HispanSource: U.5. Latino/Hispanic Market Information

MEDIA Aguilar Productions and LatinoCreative. corm in partnership with the James J. Hill Heference

MEDIA HispanSource. Click on the resources at left to access the following:

2 HISPANIC EVENTS

TRAINING AND

TUTORIALS targeting the Hispanic market.

@ hikkp s e, Rillzource, orgfmembersfcustom_mods, cFm?ousID=39

HISPANIC INTERACTIVE Library, the nation's premier source for practical business information, bring you

« Membership Offerings: Join the Hill Library and receive premmium information

GENERAL BUSINESS resources, expert assistance, and other tools to help you succeed. Find out which
RESOURCES Biz Info offering is right for you.

PROFESSIONAL

RESEARCH

o Hispanic Marketing: Access reports that will help you write marketing/sales plans
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HISPANIC FESTIVALS AND EVENTS

HOME

SPECIAL MEMBERSHIP ) ) )

PROGRAMS Events are a great place to market your product andfor service to the Hispanic
community. The sites below will help you learn more about top HispanicfLatino

HISPAMIC MARKETIMG events in the United States.

ot - Hicooni
HISPANIC COMSUMERS Aviso! - Hispanic Events

HISPAMIC - - - . - .
Hispanic Business MagaZine - Hispanic Events Lalendar
DEMOGCRAPHICS Hispanic Business Magazine - Hispanic Events Calendar

HISPANIC RESEARCH Hispanic Journal - 2005 Calendar of Events

HILLSOURGE : ONLINE RESEARCH CENTER

HISPAMNILC
ALSSOCIATIONS

Hispanic Link - Mational Calendar
HISPAWIC PRIMT MEDIA

HISPANIC EROADCAST HPH - Hispanic Events Calendar
MEDIA

HISPANIC INTERACTIVE
MEDIA

HISPAMILC EVENTS

GEMERAL BUSIMESS
RESOURCES

PROFESSIONAL
RESEARCH

TRAINIMNG AMD
TUTORIALS
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LOrporate LIassmeas
Hational Calendar
Political Poop

Media Report

CONMTACT
Advertise
Subscribe

Feedback

ART EXHIBIT

Fhiladelphia Jan. ¥ - Feh. 25

The Talier Puarorriauefio hosts its baricua art exhibition.
Infarmation: (2148 426-3311

HACU CONERENCE

San Antanio Jan. 14, 14

The Hispanic Association of Colleges and Universities hasts its Wirtual
Learning Marketplace conference.

Infarmation: (2100 692-3805

MEDICAL CEMTER DINNER

Chicagao Jan. 17

Alivio Medical Center holds its Una Presencia Activa awards dinner.
Infarmation: (312 829-6370

HISPANIC NATIONAL BAR ASSOCIATION

San Antanio Jan. 17,18

The Hispanic Mational Bar Association holds its annual winter hoard
meeting.

[nformation: (703 610-9000

ARTS FESTIVAL

Chicago Jan. 18 - May 26

The Mexican Fine Arts Center Museum hosts its annual festival
honaring the masters of Mexican fine arts.

[nformation: (312 ¥38-1403

@ Internet
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PROGRAMS
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MEDIA Aguilar Productions and LatinoCreative. corm in partnership with the James J. Hill Heference

MEDIA HispanSource. Click on the resources at left to access the following:

HISPAMNIC EVENTS

TRAINING AND

TUTORIALS targeting the Hispanic market.

@ hikkp s e, Rillzource, orgfmemberscustom_maods, cm?ousID=131

HISPANIC INTERACTIVE Library, the nation's premier source for practical business information, bring you

« Membership Offerings: Join the Hill Library and receive premmium information

» GEMERAL BUSINESS resources, expert assistance, and other toals to help you succeed. Find out which
RESOURCES Biz Info offering is right for you.
PROFESSIONAL
RESEARCH

o Hispanic Marketing: Access reports that will help you write marketing/sales plans
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HISPAMIC RESEARCH
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HispanS urce

panic Market Info

GENERAL BUSINESS RESOURCES

General Business Tools and Resources

Biz Site Recommender

Did vou know that only 20% of the Internet iz "zearchable" by popular search engines? Much of the
great free busziness information found anline iz hidden in the "Invizible Weab." The Buziness Site
Fecornmendar features the best business zites on the Internet az zelected by Hill Business
Inforrmmation Specialists, Click on 2 category and vou will s2e 2 list of Web sites where vou can get
the infarrmation you need, usually free of charge. Or enter informnation into the search form and

search the entire Recormmender to find a source that can answer your business gquestion.

Trade Jourmal Reports and Lists ~ Hill Special Issues Index

Oftentirnes and industry trade journal can be vour nummber one source of information for business
and marketing plans. The Hill Library Special Iszues Index allows vou to search the one-of-a-kind
Periodical Callection of the Hill Library, which holds hundreds of important national and
international business rmagazines and industry trade journals. The Index provides access to
journal articles that tand to be annual features of these publications, such as statistical cverviews,

industry forecasts, buvers guides, salary surveys, market studies, directaries, and rankings.

Digitized Business Books ~ EBooks

Search the full anline Hill Library eBook collection, featuring rmore than 2,000 business-related
books. Choose to read a book online ar “check the book out” for offline reading. Search for books
by topic and once a book is selected, use the zearch engine to locate kevywords/concepts/terms
within the book, [(For exarmple, search far a book on "Hurnan Resources™ and once the book is

zelacted, zearch for “interview techniques” within that book.)
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BIZ SITE RECOMMEMNDER

HOME

SPECIAL MEMBERSHIP IS ¢ S

PROGRAMS Advertising

HISPANIC MARKETING ~-Please select a source--
Accounting & Biz Finance

HISPANIC COMSUMERS

Annual anrts

HILLSOURGE : ONLINE RESEARCH CENTER

HISPANIL Benchmarking
DEMOGRAPHICS Blogs for Business
HISPAMIC RESEARCH Eirarp:hng N

Business Opportunities
HISPANIC Canada
ASSOCIATIONS

Career Develapment
HISPANIC PRINT MEDIA Company Directories & Profiles =

HISPAMNIC BROADCAST
MEDIA

HISPAMIC INTERACTIVE
MEDIA

HISPAMIC EWENTS
GEMERAL BUSIMESS
RESOURCES

PROFESSTIONAL
RESEARCH

TRAIMIMG AMND
TUTORIALS

j Or Search by Keyword: I Search |
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BIZ SITE RECOMMEMNDER

HOME

SPECIAL MEMBERSHIP IS ¢ S

PROGRAMS --Pleasze select a source-- j Or Search by Keyword: | Search |

HISPAMIC MARKETIMG

HILLSOURGE : ONLINE RESEARCH CENTER

HISPANIC COMSUMERS Advertising
HISPAMNIC
DEMOGRAPHICS i e AdForum |
Fating: Ladafatel
HISPANIC RESEARCH e Partal to the global advertizing, rmarketing and cormmunications
Description: industry, with direct links to agencies, Searchable databaze of ads.
HISPANIC Some services require registration or payment.
ASSOCIATIONS
HISPAMNIC PRINT MEDIA
Site Mare: MediaMark Pocketpiece and Top Line Reports
HISPANIC ERDADCAST EYT WHW
MEDIA e Sarmpling of MRI data on ad spending and other media statistics,
Ce=scription: i i i ,
HISPANIC INTERACTIVE . Free registration required
MEDIA
HISPAMIC EWENTS Site Marme: Advertising Age Data Center
F.ating: ladafialel
GEMERAL BUSIMNESS e Information from Adage's salary survews, as well as their printed lists
RESOURCES Deszcription: of top marketers, media, and agencies, All reports appeared in either
PROFESSIONAL Advertizing Age or AdAge Slobal, Full text of the printed Advertising
RESEARCH Age is not available on thiz site,
TRAIMING AMD
TUTORIALS
Site Marme: Bob Garfield's Ad Review hd
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Data GCenter

The Ad Age DataCenter provides exclusive adverizing and madeting industry data compiled by the Ad Age Reszearch
Cepatment. This constanthy updated collection includes more than G600 separate charts arranged in the four major categories
below, If you need additional data or have a customized research question, please call our Chicage Information Center at 212-
Gd9-5329 or 212-6949-5476, or e-mail mmandle@crain. com.

Marketers / Rdvertisers

Marketers Data Categories

100 L eading Hational Advertisers

Featuring comprehensive ad spending estimates on 100 elite marketers, company profiles, and zales and earnings
reports for our annual 100 Leading National Adverizers Report. See all charts.

Includes top ad spenders by media and market share leaders in zelect categories. (Go directly to pdf dovwwnload page
far the full 33-page Leading Mational Advertizers Corporate Profiles 2004 § Access price: 10 PayPoints)

MegaBrands
Top megabrands ranked by measured U=, media spending.

Global Marketing
World's top advertizers by measured media. Compiled from ad figures in more than 80 counties, the tables show the

extraordinary reach of the world largest marketers. Alzo included: Ad Age's annual Global Accounts (often called the
Dots).

Coen's Annual Spending Totals

fdvertizing to sales ratios by industrny, from Schonfeld & Associates
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Account Action ﬂ
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Demographics 2004 advertising to sales
Marketplace | ratios for 200 largest ad
My AdA . . -
Pt Edition spending industries
Customer Services
About Us
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: o 0 i
i Code % of sales %o of margin growth %
PHARMACEUTICAL PREPARATIONS (2834 |47 6.2 70
PHONE COMM EX RADIOTELEFHONE (4813 [23 |43 20
PHOTOGRAPHIC EQUIP & SUPPLY 3861 286 |60 25
PLASTC,SYNTHMATLSEX GLASS (2820 |02 10 |73
PLASTICS PRODUCTS, NEC Zogs |os 3.4 143
PLASTICS RESING, ELASTOMERS 2521 0.4 |22 55
POTTERY AND RELATED PRODUCTS  [3260 |30 |63 |36
POULTRY SLAUGHTER & PROCESS  [2015 |23 |53 123
PREPACKAGED SOFTWARE Farz |27 |35 58
|PROF & COML EQ & SUPPLY WWHSL  [s040 los [1. l13.7
RADIC T COns ELECTR STORES af ‘2 G ‘“I .5
[RADIO, T CONS ELECTR STORES 5731 28 [10s oo
RADIOTELEPHONE COMMUNICATION (4812 |26 45 &
REAL ESTATE AGENTS & MGRS 531 4.0 |s6.3 2.4
REAL ESTATE INVESTMENT TRUST  [6738 |32 |52 110
[RECORD AMD TAPE STORES 5735 |20 |43 143
[REFUSE S¥STEMS 4853 |04 s 1248
RETAIL STORES, NEC lsa80 |42 9.4 38
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GENERAL BUSINESS RESOURCES

General Business Tools and Resources

Biz Site Recommender

Did vou know that only 20% of the Internet iz "zearchable" by popular search engines? Much of the
great free busziness information found anline iz hidden in the "Invizible Weab." The Buziness Site
Fecornmendar features the best business zites on the Internet az zelected by Hill Business
Inforrmmation Specialists, Click on 2 category and vou will s2e 2 list of Web sites where vou can get
the infarrmation you need, usually free of charge. Or enter informnation into the search form and

search the entire Recormmender to find a source that can answer your business gquestion.

Trade Jourmal Reports and Lists ~ Hill Special Issues Index

Oftentirnes and industry trade journal can be vour nummber one source of information for business
and marketing plans. The Hill Library Special Iszues Index allows vou to search the one-of-a-kind
Periodical Callection of the Hill Library, which holds hundreds of important national and
international business rmagazines and industry trade journals. The Index provides access to
journal articles that tand to be annual features of these publications, such as statistical cverviews,

industry forecasts, buvers guides, salary surveys, market studies, directaries, and rankings.

Digitized Business Books ~ EBooks

Search the full anline Hill Library eBook collection, featuring rmore than 2,000 business-related
books. Choose to read a book online ar “check the book out” for offline reading. Search for books
by topic and once a book is selected, use the zearch engine to locate kevywords/concepts/terms
within the book, [(For exarmple, search far a book on "Hurnan Resources™ and once the book is

zelacted, zearch for “interview techniques” within that book.)

l_ l_ l_ l_ l_ [ & Intermet
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SPECIAL ISSUES

|c-:-nsurner electronic TIP: For best results, enter in a broad industry phrase, e.q.
"retail” or "manufacturing.”

Search I Meed Help?

Click here to wiew the Special Issues Database Tutorial.

The Hill Library Special Issues Index iz a one-of-a-kind collaction of industry overviews, company
rankings, and rmore frorm hundreds of industry and trade journals, Individual articles can be

ordered via the Hill Docurnant Delivery service,

Click Here to download an Adobe® Acrobat® version of the entire Special Izzues Index that vou

can print,
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TiHe: Top 50 Consumer Electronics Retailers

Article Date: March Z0OO0OG

Jourmal Hame: Dealerscope

subjects: |RETAILING b El

Tide: CEA 2004-06 Sales & DuHook

Article Date: January 30, 2006

Journal Mame: TWICE: Thiz Week in Consurner Electronics

subjects: |ELECTRONICS INDUSTRY = EI

TiHe: Special 2006 Intermatonal CES Edibon

Article Date: January 5, 2006

Jourmal Mame: TWICE: Thisz Week in Consurner Elactronics

subjects: |ELECTRONICS INDUSTRY = El

TiHe: TWICE 2005 Business Annual State of the Indushvy Review

Article Date: Movermber 21, 2005

Journal Mame: TWICE: Thiz Week in Consurner Elactronics

subjects: |ELECTRONICS INDUSTRY = 6o

Tide: Twice Guide to Distmbutors [Consumer electonics / appliance)

Article Date: Auqust 2005 Suppl.
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o iz reviewad,
=
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§ HISPAMNIC First Marme: I
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MEDIA Fax: |
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RESOURCES
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GENERAL BUSINESS RESQURCES

General business tools and resources.

Biz Site Recommender

Did you know that only 20% of the Internet is "searchable" by popular search engines? Much of the
great free business information found online iz hidden in the "Invisible Web." The Business Site
Fecornmender features the best business sites on the Internet az selected by Hill Business
Inforrnation Specialists, Click an a category and vou will zee a list of Web sites where vou can get
the information vou need, usually free of charge. Or enter information into the search form and

zearch the entire Recormrender to find a source that can answer vour business quastion.

Trade Jourmal Reports and Lists ~ Hill Special Issues Index

Oftentimmes and industry trade journal can be vour number one source of information for business
and rmarketing plans. The Hill Library Special Izzues Index allows vou to search the one-of-a-kind
Periodical Collection of the Hill Library, which holds hundreds of important national and
intermnational business rmagazines and industry trade journalzs, The Index provides acceszs o
journal articles that tend to be annual features of thesze publications, such as statistical cverviews,

industry forecasts, buyers gquides, zalary surveys, market studies, directaries, and rankings.

Digitized Business Books ~ EBooks

Search the full online Hill Library eBook collection, featuring rmore than 2,000 business-related
books, Choosze to read 2 book online ar “check the book out” for affline reading, Search far books
by topic and once a book is selacted, use the zearch engine to locate kevwords/ conceptsfterms
within the book, (For example, search for a book an *Hurman Resources" and once the book is

selected, search for “interview techniques" within that baok.)

Y
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What Have We Learned?

Business.
Smarter.

*\We could spend days “surfing”
through 24.3 million Google
search results, or...
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Business.
Smarter.

James J. Hill Reference Library

©2006 James J. Hill Reference Library

What Have We Learned Using HispanSource

Hispanic population is growing
faster than any other US group,
and it is a younger population

Primarily located in the
southwest with high density in
Florida, New York and Chicago

Very family oriented

Have a bright outlook on their
economic future

23% increase in entertainment
spending in five years

More than 1/3 have attended
college

Internet use has grown 54%
since 2001 with the majority
of usage occurring at home

Hispanics are heavy radio
listeners and like Spanish radio

Electronics are a “High
Spend” category, with a focus
on digital cameras, flat and
big screen TVs, and stereos

Young Hispanics are
impulsive purchasers
influenced by advertising

| should spend 3% of my

gross sales on advertising
70
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Business.
Smarter.

You Have the Power
of Information!
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Free HispanSource Login
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Your Source for Hispanic Market Information

America. Login 1

. - 3 ~] !
LEARN MORE > SIGN-UP SPONSORSHIP >

Hispanics are 33% In the nest decade, the U.S, Hispanic market will

be a £1.5 trillion market. One in four &mericans

will consider themselves of Hispanic/Latino

than non-Hispanics. arigin. It is a market that is rapidly growing and

Read More > loyal to companies that understand the Hispanic
consumer and provide relevant quality products
and services.,

more likely to buy toys

HispanSource is your one-stop source far
information related to the .S, Hispanic/Latino
Your Cnmpany community. Use HispanSource to develop sound
Lngn Here business plans, marketing plans, and sales
strategies. Get the latest research, learn the
(Currently seeking latest trends, and get the information you need

EM:E.P:::SS':;::““] to "capture" this exciting and growing market.

Brought to you buy:

reemsen Liveset  AGYILAR PRODUCTIONS =

i,
AMERICAN FAMILY @ﬂ | /13-'“-“ J. Hill A LafireCreative cem
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Your Source for Hispanic Market Information

EARNMORES | sicnup woworsw > | i

Sign-Up So%

Hispanic median If vou already have a HispanSource username and
) 20% password, please use the login form here, If you need to
mncome rose ve. obtain a free username and password, complete the

6% for non-Hispanics. formn below and ane will be ernailed to vou,

Read More > If vou have any questions on HispanSource, please
contact the Hill Library at 651,265.5500 or via email at

info@iihill.org.

First Marme:

Last Mame:

Cormpany:

Job Title:

Ernail:

submit |

Must enter a valid e-mail address to receive vour
HispanZource username and password.,

MOTE: HispanSource will NOT give your information to
any outside party, The anly ernails you will receive will
be from HispanSource and the Hill Library,
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Satisfaction With The Hill Library

Business.
Smarter. 100%
T
B Disagree
/ B No Opinion
| @ Agree
B Strongly Agree

0%-

Satisfied With Will Use the Hill  Will Recommend
Experience Library Again To A Friend
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Business.
Smarter.

mes J. Hill

EFERENCE LIBRARY
T

80 West Fourth Street ¢ Saint Paul, MN 55102 « 651.265.5500

www.jjhill.org

651.265.5500
info@jjhill.org
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